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REACH- A UNIQUE OPPORTUNITY TO BUILD CONSUMER CONFIDENCE

Athens, 17 June 2005 – Focusing on the challenge of building confidence in product safety: the need for the  development of effective, balanced and transparent risk-based communication to the general public was a primary conclusion drawn from the detergent industry’s (A.I.S.E.1) one-day open forum during its annual General Assembly in Greece. 

Entitled ‘Building confidence in product safety’, the timely forum brought together about 150 industry members, related associations and key national and international external stakeholders from amongst others, the European Commission, NGO’s, Retail trade and Suppliers.  

In discussing the challenges of enhancing consumer confidence through the provision of appropriate risk-based information to end-users alike, stakeholders agreed that a unified, long-term approach is imperative to help consumers make safe and environmentally-friendly choices. Speaking at the conference, Jim Murray, Director of the European Consumers’ Organisation (BEUC) stated “We are very glad to cooperate with industry and other stakeholders to help to develop an effective REACH system that works for consumers and industry alike”. The necessity for consumers to receive information in the format and to the level of detail they desire was also recognised.  
Addressing the audience about the detergent industry’s risk communication initiatives, Charles Laroche, A.I.S.E. President said: “REACH represents a tremendous opportunity to develop an effective model for responsible risk communication, and the amendments we are backing as an industry are proposed to that end……….Being safe is about feeling safe. It’s no good REACH addressing one without tackling the other”.
Mr Laroche also took the opportunity to launch the HERA 2 Reference Book entitled ‘Five years ahead of

REACH’. “Clearly compatible with the aspirations of the chemicals policy, we believe that through HERA’s five

years experience and its learnings of a risk-based approach we will provide an essential and practical tool in the

implementation of REACH”  he said.  With the upcoming REACH debate well underway the HERA team felt it important to share the key learning of this project, as it experimented and found solutions for many of the likely problems and situations that manufacturers and users of chemicals will face under the REACH registration process. The main aim of the book is to provide a quick reference and helpful hints on all aspects of chemical safety for manufacturers and users as well as for other groups or authorities concerned with this issue.

**********END********** 

Editors note


 A.I.S.E., the International Association for Soaps, Detergents and Maintenance Products, is the official representative body of this industry in Europe.  Its membership totals 34 National Associations in 30 countries, covering more than 900 companies ranging from small and medium-sized enterprises to large multinationals, and active both in the consumer goods market and the professional (industrial and institutional) cleaning market.


 HERA- Human and Environmental Risk Assessment – is a European voluntary initiative of A.I.S.E. and Cefic

(European Chemicals Industry Council). HERA’s primary objective is to provide a common risk assessment

framework for the household cleaning products industry. For further information, please visit:

www.heraproject.com
For information, please contact at A.I.S.E.: 

Valérie SEJOURNE, A.I.S.E.; tel 32 473 719 363 / valerie.sejourne@aise-net.org/ www.aise-net.org
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