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Human and Environmental Risk Assessment
on ingredients of hovschold cleaning products





PRESS RELEASE

“GIVE CONSUMERS CLEAR INFORMATION, NOT CONFUSION”, SAY CHEMICALS AND DETERGENTS INDUSTRIES

Brussels, 22 June 2006 - The Human and Environmental Risk Assessment group (HERA
) – an initiative of Cefic
 and A.I.S.E.
- has called on the European institutions to introduce clearer labelling for consumer products, during a conference in Brussels on Wednesday.

The workshop, entitled ‘REACH and GHS
 – clarity or confusion?’ brought together leading regulators, consumer organisations and industry experts to discuss how to give better information to consumers about the safety of products.

Claude MANCEL, Chairman of the HERA Sponsors Committee, said,

“Under the upcoming Globally Harmonised System
, many everyday, common cleaning products could be labelled with alarming symbols based on the intrinsic properties of chemicals, rather than real conditions of use.  Although the system is very useful within the supply chain, such labelling will not help consumers to differentiate between products that truly have to be used with precaution and everyday products that they have been using safely for many years.  

Consumers want to receive visible, readable, understandable and relevant information about the products they buy or use. That is why we wish to work with the institutions to find a way to label products sensibly and clearly, according to real risks - rather than hypothetical hazards.”

Charles LAROCHE, President of A.I.S.E., added,

“REACH aims at ensuring the safety of chemical products on the EU market.  It should lead to increased consumer confidence in the products that they use.  Consumers want clear information on how to use a product safely, and how to get more information should they need it.  They want easy-to-understand symbols.  Risk-based communication should be an integral element of the Regulation – and it must be consumer-oriented.  

“The combination of both REACH and GHS should help the consumer to use cleaning products in a safe way – and not cause confusion through hyperbolic labelling.

The workshop identified some options to improve communication to consumers in line with the risk assessment work carried out by the HERA project – a joint initiative of the European chemicals and detergents industry.  HERA was set up in 1999 to assess the effects of everyday chemicals in household cleaning products and to prepare such substances for the future EU chemicals legislation, REACH. 

ENDS

For further information, please contact: Charles Laroche +32 498 586 589 or David O’Leary, A.I.S.E. External Communications Assistant, at david.oleary@aise-net.org -  Daniel Verbist, Cefic Director Communications, +32496593614 or Annemaria Ojanpera, Cefic Communications Manager Product Stewardship, +3226767378







NOTES TO EDITORS


� www.heraproject.com


� The European Chemicals Industry Council (www.cefic.be)


� The International Association for Soaps, Detergents and Maintenance Products (www.aise-net.org)


� Globally Harmonised System for Classification and Labelling of Chemicals


� The European Commission plans to implement this UN-based agreement on classification and labelling of chemicals alongside REACH (http://ec.europa.eu/enterprise/reach/ghs_en.htm).
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