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A.I.S.E. CALLS FOR STRONGER DIALOGUE TO BUILD CONSUMER CONFIDENCE

Brussels, 30 November 2005– On the occasion of its second Information Day, the A.I.S.E. today called on the European Commission to lead a multistakeholder initiative to build consumer confidence in product safety.

The call was made as participants discussed the future REACH Regulation, which will set the overall framework for chemicals management.  Risk-based communication is generally regarded as a vital part of the process of informing and advising people about how they can manage potential risks and so use substances and preparations safely, effectively and confidently.

Speaking at the event, Charles Laroche, President of the A.I.S.E. stated: “We are pleased that the European Parliament chose to adopt amendments in its First Reading that secure the inclusion within REACH of requirements for the provision of information to consumers.  This establishes the mind-set for risk-based communication and will certainly enhance consumer confidence, which is key to the success of our Industry.  We sincerely hope that the Council and the European Commission will take these amendments into account.  However, REACH is just one part of the equation.”

The A.I.S.E. has called on the European Commission to take the lead in bringing together representatives of the EU Institutions, NGOs, academia, authorities, media and industry in order to gain different stakeholder views on risk-based communication and to develop concrete actions to support the creation of a European model.  

In her presentation, Mrs Agne Pantelouri, Director for Consumer Affairs with the European Commission (DG SANCO), confirmed the Commission’s commitment to address the issue of consumer confidence. She added: “what we now need is for all stakeholders to come together to agree a long-term action plan for responsible communication”

In closing, Mr Laroche said: “The only way to achieve the ultimate goal of building consumer confidence is through robust partnership with all key stakeholders.  I hope that with future initiatives, such as a round-table, we will be able to tackle this and put the consumer in first place when it comes to building confidence.”

Also addressing the Information Day today were Professor George Gaskell from the London School of Economics, Professor Sally Bloomfield from the London School of Hygiene and Tropical Medicine and Chairman of the Scientific Board of the International Forum on Home Hygiene, Patrick Walsh from the Department of Trade and Industry in the UK, and Lena Ek MEP.

For more information, please contact:

Valérie Séjourné, Director Communication Affairs,

A.I.S.E., 

Square Marie-Louise 49,

B-1000 Brussels

Tel. 00 32 (0)2 238 9789

e-mail valerie.sejourne@aise-net.org

Notes to Editors:

A.I.S.E. is the official body representing the soaps, detergents and maintenance products industry. Its affiliates include National Associations in 30 countries, and also 8 direct member companies. 

Combined membership of the current 33 National Associations totals more than 900 companies, ranging from small and medium-sized enterprises (SMEs) to multinationals, active in the industrial and institutional (I&I) and the consumer goods markets. Its Secretariat is based in Brussels, Belgium. 

[image: image2.png]WNorking twgether for a cleaner Eurpe




[image: image3.png]A.L.S.E. | Square Marie-Louise 49 | B-1000 Brussels - Belgium | Tel. +32 2 230 83 71 | Fax +32 2 230 82 88 | E-mail: aise.main@aise-net.org | Website: www.aise-net.org





[image: image1.png][image: image2.png][image: image3.png]