
 
 

 

 

 

TRADEMARK LICENCE AGREEMENT 

 
A.I.S.E. Laundry Sustainability Project - Jordan 

(LSP-Jordan) 
An extension of the LSP-MENA initiative 

 

THIS AGREEMENT is made the …..  day of ……….     201..  BETWEEN A.I.S.E., the “Association 
Internationale de la Savonnerie, de la Détergence et des Produits d’Entretien aisbl”, whose 
registered office is located at avenue Herrmann Debroux 15 A, 3rd floor, 1160 Brussels, Belgium, 
hereinafter called the “Licensor” and ……………………………………………………………………… 
…………………………………………………………………….. whose registered office is located at  
.……….……………………………...…………………………………………………………………………
…………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………
…………………………………………………………………………………………………………………
………………………………………………………………………………………………………………… 
………………………………………………………………………..……………[“Headquarters Address”] 
including any of its affiliates (hereinafter called the “Licensee”). 

 

WHEREAS: 

1. The Licensor is an Industry Association of, among others, manufacturers of detergents in 
Europe and in Middle East and North Africa, and together with its National Industry 
Associations members, it has a long and successful track record of voluntary initiatives in the 
environmental and sustainability area; 

2. The Licensor ran between 1 May 2009 and 31 December 2012 a sustainability initiative in the 
field of low suds and high suds powder detergents used for household laundry and placed on 
the market in Middle East and North Africa, called the A.I.S.E. “Laundry Sustainability Project 
MENA (LSP-MENA) with a geographical scope including Algeria, Bahrain, Egypt, Iraq, Jordan, 
Kuwait, Lebanon, Libya, Mauritania, Morocco, Oman, Qatar, Saudi Arabia, Sudan, Syria, 
Tunisia, United Arab Emirates, Yemen; 

3. LSP-MENA could not be implemented in Jordan within that time frame, due to adverse local 
circumstances; 

4. With circumstances having changed, LSP MENA will be implemented in Jordan as a local 
initiative starting on 1 January 2013 until 30 June 2015 under the name “LSP-Jordan” (the 
“Project”); 

5. The aim of the Project is to encourage the compaction of powder detergents used for 
household laundry. It should lead to a reduction of the environmental impact of the laundry 
detergent sector for Jordan by promoting and encouraging the reduction of chemicals, 
packaging and energy used in product making and delivery, thus contributing to sustainability 
targets such as CO2 emissions; 
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6. The Project is aimed at all Low Suds Laundry powder detergents used for household laundry. 
An extension to High Suds Laundry Powder detergents might be implemented as a second 
stage of the Project; 

7. The aims and further principles of the Project are set out in the “LSP-Jordan Project 
Description” document, which is annexed to this Agreement (see Schedule 4); 

8. The Licensor has been assigned the exclusive right of exploitation of the Project’s Trademark 
(the “Trademark”) by its author in order to grant the rights provided in this Agreement; 

9. The Licensor has registered the Trademark at the relevant registrars; 

10. The Licensor wishes to permit the Licensee to use the Trademark on the terms of this 
Agreement; 

11. This Agreement is based on the principles of objectivity, neutrality, transparency, quality and 
open access. 

 

NOW IT IS HEREBY AGREED as follows: 

1. Definitions 

In this Agreement the following expressions shall have the following meanings unless the 
context otherwise requires: 

1.1. The “Trademark” means the Trademark exhibited in Schedule 1 which exclusive rights 
were assigned to the Licensor.  It was registered by the Licensor at the Jordanian 
registrar with Certificate number 107344. 

1.2. The “Goods” means low suds powder detergents for household laundry.  However, for 
the avoidance of doubts, this includes also such detergents sold by I&I companies in 
C&C consumer markets with formulations being similar to the so-called “household 
products”, including those being sold in big packs; 

However this excludes low suds powder detergents for household laundry sold solely in 
large packs to retailers for selling in loose form to consumers. 

1.3. The “Products” means the Goods in relation to which the Trademark is used by the 
Licensee hereunder. 

1.4. The “Materials” means all materials (written, printed or electronic) utilized by the 
Licensee in relation to or associated with the Products, including publicity, stationary, 
advertising and packaging used by the Licensee hereunder. 

1.5. The “Corporate Communication Materials” means letterheads, press releases, annual 
reports and similar materials designed to communicate primarily about the activities of a 
company generally and not specific to its brands. 

1.6. The “Territory” means the Hashemite Kingdom of Jordan (“Jordan”). 

1.7. The “Project” means the initiative described in the attached Project description 
(Schedule 4) and referred to under Section 3.1 hereafter and launched on 1 January 
2013. 

1.8. The “Sign-off Date” means the date hereof. 

1.9. “Conditions of Use” means the conditions of use set out in Schedule 2 as the same may 
be varied from time to time if need be by the Licensor and notified to the Licensee 
hereunder. 
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2. Rights granted and Territory 

2.1. In consideration of the mutual obligations between the parties, the Licensor hereby 
grants to the Licensee on the terms set out in this Agreement and against a financial 
participation as described in the point 2.5 of the Project Description in Schedule 4 and in 
point 3.4 below, a non-exclusive licence to use the Trademark on the Materials and in 
Corporate Communication Materials in accordance with the Conditions of Use in the 
Territory (save where authorised otherwise by the Licensor) in which the Licensee 
complies with the principles of the Project in accordance with Section 3.1 hereof.  The 
grant does not, other than as set out in clause 10 include any right to grant sub-licences 
and is without prejudice to the Licensor’s right to use the Trademark. 
 

2.2. The licence granted pursuant to this Agreement is conditional upon the Licensee 
complying with the requirements of the Project and the Conditions of Use set out in 
Schedule 2 within the Territory during the entire term of this Agreement. 

 
 

3. Obligations of the Parties 

3.1. The Project 

3.1.1. The Licensee agrees to participate in the Project and meets the commitments as 
described in the Project Description.  By agreeing, the Licensee indicates in 
Schedule 3 the Products for which he participates in the Project. 

3.1.2. The Licensee agrees to use the Trademark exclusively according to the 
Conditions of Use in the Territory (save where authorised otherwise by the 
Licensor). 

3.2. Promotion of the Project with Authorities and NGOs 

The Licensor will work to develop and implement a program to engage national 
authorities and local Environmental and Consumer associations to seek their 
understanding/support/endorsement to the Project. 

3.3. Education of consumers / Advertising 

3.3.1. The Licensor will publicize via appropriate media determined by the Licensor 
(including TV) an information campaign promoting the Project and the 
Trademark.  This campaign will run in the Territory. The key objective of this 
campaign will be to maximize awareness of the Project with consumers and 
stakeholders.  In particular the focus will be to promote the correct dosage 
compliance for the Products, thus maximizing value and environmental impacts.  
The Licensor will determine the content of such campaign. 

3.3.2. The Licensor will run an extensive PR program in synergy with the media 
campaign, to ensure maximum visibility, recognition and appreciation of the 
Trademark and of the Project itself. 

3.4. Contribution towards the Project 

All costs incurred by the Licensee in the Project will be split on the basis of the principles 
as defined in Schedule 4. 

3.5. Timing and transition period 

The Project will be effective from 01 January 2013 to 30 June 2015.  Under the Project 
any Product placed on the market by the Licensee must be compliant.  “Placing on the 
market” shall be interpreted to mean the moment when the ownership transfers from the 
Licensee to the trade customer.  Nevertheless, recognizing the complexities of the 
supply chain, it is understood that limited quantities of non complying Goods can 
continue to be placed on the market for a period of time after the Sign-off Date. Ideally 
this date should be as close as feasible to the Sign-off Date, recognizing however that 
some Licensees, though willing to meet their Commitment, may face some delay due to 
technical lead-times needed to develop the Products. 
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The Licensee may continue the visible usage of the Trademark until 30 June 2016 (date 
of the end of the Commitment), and thereafter continue placing on the market Products 
bearing the Trademark for an additional period of up to one year for inventory exhaustion 
reasons only.  Apart from that, the Licensee can continue to use the Trademark beyond 
that date only in exceptional cases and only in applications related to moulded material 
(e.g., dosing scoops), with the exclusion of final primary consumer packs and subject to 
the Licensor’s prior written consent. 

 

4. Duration 

This Agreement shall be effective from the Sign-off Date and will expire automatically by 30 
June 2015.  It shall continue until that date, unless terminated by either party at any time by 
giving a six (6) month advance termination notice or under any of the provisions for termination 
set out under Section 8 herein. 

 

5. Conditions of Use 

For the purpose of ensuring that the Licensee is complying with the Licensor’s Conditions of 
Use, the Licensee shall, if reasonably requested by the Licensor, supply to the Licensor at the 
Licensee’s expense samples of the Materials for the purpose of inspecting the same. 

The Licensor should be kept informed by the Licensee of any changes in the use of the on-
pack communication material. 

 

6. Use of the Trademark 

6.1 The Licensee shall exclusively use the Trademark in the forms stipulated by the Licensor 
and shall comply with the Conditions of Use and shall observe any reasonable directions 
given by the Licensor as to colours and size of the representations of the Trademark and 
the manner and disposition thereof on the Materials.  The Trademark is exhibited in 
Schedule 1. 

6.2 The use of the Trademark by the Licensee shall at all times be in keeping with and seek 
to maintain its reputation as determined by the Licensor and the Licensee will forthwith 
cease any use not consistent therewith as the Licensor may reasonably require. 

6.3 The Licensee shall not use any mark confusingly similar to the Trademark on the 
Materials or in relation to the Products or any products similar to the Products. 

6.4 Nothing contained in this Agreement shall entitle the Licensee to use the Trademark as 
part of any corporate business name or trading name of the Licensee. 

6.5 The Licensee can advertise the participation of its Products to the Project, but should 
refrain from advertising the concepts behind the Trademark or the Project itself, unless 
specifically authorized by the Licensor or the National industry Associations in writing. 

 

7. Infringements 

7.1 The Licensee shall as soon as it becomes aware of any kind of infringements thereof 
give the Licensor in writing full particulars of any use or proposed use by any other 
person, firm or company of a trade name, trade mark or get-up of goods or mode of 
promotion or advertising which amounts or might amount either to infringement of the 
Licensor’s rights in relation to the Trademark or to passing-off at common law, or any 
other act of unfair competition. 

7.2 If the Licensee becomes aware that any other person, firm or company alleges that the 
Trademark is invalid or that use of the Trademark infringes any rights of another party or 
that the Trademark is otherwise attacked or attackable the Licensee shall immediately 
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give the Licensor in writing full particulars thereof and shall make no comment nor 
admission to any third party in respect thereof. 

7.3 The Licensor shall have the conduct of all proceedings relating to the infringement or 
validity of the Trademark and shall in its sole discretion decide which action if any to take 
in respect of any infringement or alleged infringement of the Trademark or passing-off or 
any act of unfair competition or any other claim or counterclaim brought or threatened in 
respect of the use or registration of the Trademark. 

7.4 The Licensee will at the request of the Licensor give full cooperation to the Licensor in 
any action or claim or proceedings brought or threatened in respect of the Trademark 
and the Licensor shall meet any reasonable expenses incurred by the Licensee in giving 
such assistance.  Any damages recovered in any action claim or proceeding for 
infringement of the Trade Mark shall be the sole property of the Licensor. 

 

8. Termination 

8.1 Either party may terminate this Agreement without prejudice to its other remedies 
forthwith by notice in writing to the other if that other commits a breach of this Agreement 
and its schedules and (in the case of a breach capable of remedy) shall not have 
remedied the same within 28 days of having been giving notice in writing specifying the 
breach and requiring it to be remedied. 

8.2 This Licence shall terminate automatically and forthwith if the Licensee is removed from, 
rescinds or withdraws from the Project, or if the Licensor is dissolved. 

8.3 Termination of this Agreement for whatever reason shall not affect the accrued rights of 
the parties arising in any way out of this Agreement as at the date of termination. 

8.4 Subject to the provisions of Article 3.5, upon the termination of this Agreement for 
whatever reason the Licensee shall cease to make any use of the Trademark save that if 
the Licensee has a stock of Products and Materials at the date of termination of this 
Agreement the Licensee may, for a period not to exceed 6 months utilize such stock on 
the terms hereof or such other terms as may be agreed, provided that the Products are 
in full compliance with the technical requirements as specified in the present Agreement.  
The Licensee shall stop using with immediate effect the Trademark for any products not 
complying with the technical requirements as specified in the present Agreement. 

8.5 All provisions of this Agreement which in order to give effect to their meaning need to 
survive its termination shall remain in full force and effect thereafter. 

 

9. Assignment 

The Licensee shall not assign, transfer, sub-contract nor in any other manner make over to 
any third party the benefit and/or burden of this Agreement without the prior written consent of 
the Licensor. 

 

10. Goodwill 

All use of the Trademark by the Licensee will be for the benefit of the Licensor.   

 

11. Force Majeure 

Neither party shall be in breach of this Agreement if there is any total or partial failure of 
performance by it of its duties and obligations under this Agreement occasioned by any Act of 
God, fire, act of government or of state, war, civil commotion, insurrection, embargo, 
prevention from or hindrance in obtaining any raw materials, energy or other cause beyond the 
control of either party.  In case a force majeure event affecting any of the parties lasts for a 
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period exceeding 2 consecutive months either party shall be entitled to terminate this 
agreement by providing a 30 days notice to the other party. 

 

12. Illegality 

If any provision or term of this Agreement or any part thereof shall become or be declared 
illegal, invalid or unenforceable for any reason whatsoever such term or provision shall be 
divisible from this Agreement and shall be deemed to be deleted from this Agreement provided 
always that if such deletion substantially affects or alters the commercial basis of this 
Agreement the parties shall negotiate in good faith to amend and modify the provisions and 
terms of this Agreement as may be necessary or desirable in the circumstances. 

 

13. Entire Agreement/Non Waiver 

13.1 This Agreement constitutes the entire Agreement and understanding of the parties and 
supersedes all prior oral or written Agreements, understandings or arrangements 
between them relating to the subject matter of this Agreement.  Neither party shall be 
entitled to rely on any agreement, understanding nor arrangement which is not expressly 
contained in this Agreement.  No change may be made to it except in writing signed by 
duly authorized representatives of both parties. 

13.2 Neither failure nor delay on the part of either party hereto to exercise any right or remedy 
under this Agreement shall be construed nor operate as a waiver thereof nor shall any 
single nor partial exercise of any right nor remedy as the case may be.  The rights and 
remedies provided in this Agreement are cumulative and are not exclusive of any rights 
or remedies provided by law. 

 

 
14. Notice 

14.1 Any notice or other document to be given under this Agreement shall be in writing and 
shall be deemed to have been duly given if sent by registered post or courier, or 
facsimile to a party at the address, or facsimile number set out above for such party or 
such other address as a party may from time to time designate by written notice to the 
other. 

14.2 Any such notice or other document shall be deemed to have been received by the 
addressee two working days following the date of dispatch if the notice or other 
document is sent by registered post or courier, or simultaneously with the transmission if 
sent by facsimile. 

 

15. Interpretation 

15.1 The headings in this Agreement are inserted only for convenience and shall not affect 
the construction hereof. 

15.2 Where appropriate words denoting a singular number only shall include the plural and 
vice versa. 

15.3 Reference to any statute or statutory provision includes a reference to the statute or 
statutory provision as from time to time amended, extended or re-enacted. 

 

16. Ownership of and rights to the Trademark 

16.1 The Licensor warrants that it has been assigned the exclusive right of exploitation of the 
Trademark by its author in order to grant the rights provided in this Agreement. 
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16.2 The Licensee undertakes not to do nor permit to be done any act which would or might 
jeopardize or invalidate in any way the rights or title of the Licensor to the Trademark. 

16.3 The Licensee will on request give to the Licensor or its authorized representative any 
information strictly pertaining to its use of the Trademark which the Licensor may require 
and will otherwise render any assistance reasonably required by the Licensor in 
protecting its rights to the Trademark. 

16.4 The Licensee will not represent nor do any act which may be taken to indicate that it has 
any right title interest or ownership of the Trademark except under the terms of this 
Agreement, and hereby acknowledges that nothing contained herein shall give the 
Licensee any right, title or interest in the Trademark save as granted hereby. 

 

17. Governing Law and Jurisdiction 

The validity, construction and performance of this Agreement shall be governed by Belgian 
law, and shall be subject to the exclusive jurisdiction of the Belgian Courts of Brussels. 

 
 
SIGNED BY: 
 
 
 Signature: Signature: 
 
  
 
_________________________________  
 Name: Susanne Zänker Name: ……………………… 
 
 Position: Director General Position: ……………………… 
 for and on behalf of the Licensor for and on behalf of the Licensee 
 
 Contact Person (name, position, telephone, email): 
 ……………………………………………………. 
 …………………………………………………… 
 ……………………………………………………. 
 …………………………………………………….. 
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Schedule 1 
 
 

TRADEMARK for LSP-Jordan 
 
 

A. Actual Trademark 

 
 

Space for the Company’s Sustainability Message 

Note:  The “مسحوق مركز” Arabic descriptor (“Mashouk Murakaz” in Latin characters) means 
“Concentrated Detergent”. 

 

B. An Example 

 

 

C. Space for sustainability messages 

Each Licensee will have to decide the actual “Sustainability Message” it wants to use. 

Here below are examples of the message that can be used: 

a) Old packed weight = New packed weight (example: 400g = 300g) 

b) Old packed weight standard = New packed weight compact (example: 400g standard = 
300g compact) 

 

D. Trademark color targets 

- 355 

- Reflex Blue C 

- Yellow C 
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E. Additional Languages 

An English version and a French version of the Trademark are available beside the Arabic 
one, and the sustainability message can also be drafted in either languages, as presented on 
the example below: 

 

a) – English 

 

 
 

Example of a Company’s Sustainability Message in 
English 

As shown in the Trademark above, here is an example of sustainability message in 
English that a company can use: 
-  “Old standard – new concentrated” (example: 400g = 300g). 

 

b) – French 

 

 
 

Example of a Company’s Sustainability Message in 
French 

As shown in the Trademark above, here is an example of sustainability message in 
French that a company can use:   
-  “Ancien poids – nouveau poids” (example: 400g = 300g). 
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Schedule 2 
 

Conditions of Use 
 

of the “Trademark”, of the relevant “Materials” 
and related “Corporate Communication Materials” 

during the period of duration of the “LSP-Jordan” initiative. 

1. The “Trademark” can only be used as such on packs or in other “Corporate Communication 
Materials” in relation to the “Goods” and may not be used in relation to any other product or 
category of products. 

2. The “Trademark” and the “Materials” can only be used in the Territory (save where authorised 
otherwise by the Licensor) by the Licensee who has expressed a commitment to participate 
in the “Project” and is compliant with all its elements. 

3. The concept behind the “ زق مركومسح ” Arabic descriptor (“Mashouk Murakaz1” in Latin 
characters) and the name itself should not be exploited in branded copy, but will be 
presented and explained only in the institutional copy developed by the Licensor. 

4. On Packs and in Advertising material, the descriptor: “ زق مركومسح ” 
 
in Arabic (“Mashouk 

Murakaz” in Latin characters), “Concentrated Detergent” in English or “Lessive concentrée” in 
French can appear in the “Trademark” only. 

5. The Trademark with the Arabic descriptor as described in A, B, C, D and 4 shall always be 
affixed on packs.  Companies are free to add to that Trademark an additional Trademark with 
the descriptor in English (“Concentrated Detergent”) and /or French (“Lessive concentrée”), 
using the translations thereof (see also E). 

6. The sustainability message that companies can write to the space reserved to that end (see 
B and E) can be mono (Arabic or French or English) or multilingual (Arabic, French, English), 
provided that where the Trademark bears the Arabic descriptor it is at least in Arabic. 

7. The message (“Your sustainability message”) can be customized within the green area of the 
“Trademark” as indicated by the arrow.  Companies are strongly encouraged to use a 
“Sustainability Message”, but it is acceptable to have no message in case of very small 
packs. 

This message must be factually accurate and should not contain any possible misleading or 
competitive claim.  It must concentrate on communicating to consumers the equivalence of 
the new “compacted” products with the ones they have replaced.  The message should in 
fact concentrate on the weight change.  Any other type of communication (including the # of 
washes) should not be included in the “Trademark”, but can obviously be shown in other 
parts of the pack.  Licensees are encouraged to communicate the size change of their 
products in their own branded communication programs.  Key will be to attract the attention 
of consumers to the newness of these products so to encourage compliance with the new 
lower recommended dosages. 

8. When used on packaging (both “primary” and “secondary”), the “Trademark” area can cover: 

a. Maximum 5% of the Front Panel area (including the handle) for packs with a packed 
weight ≥ 400 g. 

b. Maximum 15% of the Front Panel area (including the handle) for packs with a packed 
weight < 400 g. 

c. In addition to placing the “Trademark” on the Front Panel according to the conditions laid 
out in article 8.a and 8.b above, companies can also place an additional Trademark 
either on the bottom panel or the back panel or both, provided its size is not larger than 
the primary “Trademark” placed on the Front Panel. 

                                                 
1 

 “Concentrated Detergent» in English. 
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9. In advertising related to a specific brand, the “Trademark” should never be shown as stand-
alone, but can be shown only as part of the brand artwork / pack-shot. 

10. In TV or cinema copy it would be possible to zoom onto the “Trademark” for maximum 2 
seconds with the “Trademark” being maximum 30% of the pack-shot displayed on the screen. 

11. In other forms of advertising (Print, POS, Internet, Direct to Consumer material), it would be 
possible to zoom onto the “Trademark”, but the “Trademark” size can be a maximum of 30% 
of the pack-shot area displayed on the copy screen. 

12. The “Trademark” shall not be used in any way which is misleading, deceptive or confusing, or 
which abuses it or may bring it into disrepute. 
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Schedule 3 
 
 
 

Company’s Products in the Territory 
 

 

Company: 
……………………………………………………………………………………………... 

 

 

 
Name of Products2 

 

Recommended dosage at 
baseline (1 January 2013) in 

weight and volume 

 
Recommended dosage after 

compaction in weight and 
volume 

 
 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

                                                 
2
 The list should include all the detergent variant products commercialized under the Products’ brand names.  
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Schedule 4 
 

 

PROJECT DESCRIPTION 

 
A.I.S.E. Laundry Sustainability Project - Jordan 

(LSP-Jordan) 
An extension of the LSP-MENA initiative 

 
 
 
(Add project description) 


