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	READ THE LABEL !

www.aise.eu/CLPleaflets



- COMMUNICATING THE CLP CHANGES TO CONSUMERS AND PROFESSIONNAL CUSTOMERS -
October 2011

	OBJECTIVE:
· Provide consistent communication across Europe on the changes due to appear on packaging of detergents and maintenance products due to the progressive implementation of the Classification, Labelling & Packaging Regulation (CLP) in Europe.
· The material developed by A.I.S.E. and provided to its network comprises 2 documents/leaflets: one aimed at Consumers and the other one aimed Industrial and institutional (I&I) users.
· The intention is that this material should be used consistently and proactively across Europe by National Associations and companies on the main changes brought about by the Regulation.


PART ONE: WHO? - TARGET AUDIENCES

=> The ultimate goal is to inform consumers and I&I customers of the changes introduced by the CLP Regulation as a further step in the context of Industry’s ongoing work for the provision of transparent information to consumers.

1) Consumers 





)  both groups

2) Customers of the I&I business and their workers
)  are priorities

Other audiences (helping possibly to reach out to the above priority audiences):

3) Media 
(daily press, feminine press, consumers press, medical press, trade press and I&I press) 

4) European Stakeholders

European Commission, ECHA, European Parliament, European Consumer & Environmental Organisations (NGOs)

5) National Stakeholders

Authorities, Ministries, local NGOs.

6) The Trade

PART TWO: WHAT? - CENTRAL TEMPLATE MATERIAL

The A.I.S.E. CLP and communications experts have developed template leaflets based on input from technical, communication and National Associations experts. This material (see cover in Annex 1) is being provided to the A.I.S.E. network of National Associations & members for adaptation/translation and use in their respective countries. Companies are equally encouraged to use the materials being developed with their consumer/customer base.  
The overall purpose is that the whole Detergents and Maintenance products Industry speaks with one voice on the Regulation. 

PART THREE: HOW? – USE BY MEMBERS 

· MATERIAL FOR USE BY A.I.S.E MEMBERS (National Associations & Companies)

It will be up to each National Association to use the material developed centrally taking into account the national context and: 

· Consider, together with its membership, the optimal use of the material in their country; develop action plan/budget as needed and timing as appropriate; 

· Translate the material to the necessary language (coordinating with the National Association for the master language versions; NB: NAs (or Companies) are also invited to provide their translations of the material in order to share with their counterpart in the network).
· Search for local sponsoring/co-signing opportunities (e.g. with consumer organisations, Ministries as appropriate) 
· Print leaflets and other material; organise distribution to the public (via a call to the association, via their website or proactively) or by engaging its member companies to use the material proactively in their consumer communication activities

· Contact the trade and relevant media e.g. general press, specialised press (consumer, feminine, medical) to cover these items.

-
Consider the potential contracting of a local PR agency to help implement the campaign and use this material.

Annex 2 provides the ideal Communication Plan and set of activities to be undertaken by a National Association and its member companies.
· USE OF THE LEAFLETS AND POSSIBLE CO SIGNING
· The purpose of this material is to communicate consistently on the CLP changes. 

· As a consequence, A.I.S.E. advise NOT to change the text, nor the pictures provided in the central templates. However, should minor adaptations be needed (eg linked to the timing of distribution of this material compared to timing of changes of artwork), this may be considered.

· It is possible to add (a) logo(s) to the one of A.I.S.E., as well as contact details (eg by adding/having the one of the national Association instead, or of a company). Preferably, those developments should be organised in full transparency with the local National Associations and A.I.S.E.

· A.I.S.E. is also very interested in being informed of the use of this material so please share you material with the A.I.S.E. secretariat!

· When a new language version of the leaflet is ready, the NA can either; appoint a local designer and get the local version done based on the artwork provided; ask A.I.S.E. to get the local version done (possibly subject to re-invoicing).

· NB: The pictures used in the leaflets are copyright free and may be duplicated.

A.I.S.E. will not take responsibility for any text that would not stick to the central English template text provided.

PART FOUR: WHEN?- TIMING

The CLP Regulation is mandatory from 1st December 2010 for substances ; and from 1st June 2015 for mixtures. Its implementation on detergents and maintenance products is therefore going to be gradual.

The A.I.S.E. CLP leaflets are being made available to the network in October 2011.
Bearing in mind the above, A.I.S.E. therefore invites the National Associations/Companies to assess when most opportune the distribution of these leaflets would be according to actual market activities, to optimise consumers and users information.
---------------------------------------

ANNEX 1: A.I.S.E. CLP LEAFLETS
	CONSUMER LEAFLET FRONT COVER
	I&I LEAFLET FRONT COVER
	COMMENTS
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	Logo of A.I.S.E. may be completed by the one of the local Association (and/or company).

Similarly, contact details in back cover may be adapted accordingly.

A.I.S.E. advise NOT to change the text, nor the pictures provided in the central templates. However, should minor adaptations be needed (eg linked to the timing of distribution of this material compared to timing of changes of artwork), this may be considered.

In case of any question, please contact A.I.S.E.

And check the page: www.aise.eu/CLPleaflets to obtain other translations available.


ANNEX 2:  IDEAL COMMUNICATION ACTIVITIES TO BE UNDERTAKEN PRO-ACTIVELY BY NATIONAL ASSOCIATIONS AND COMPANIES AT NATIONAL LEVEL 

	ACTIVITIES TO BE DISCUSSED JOINTLY BY NATIONAL ASSOCIATIONS AND COMPANIES

	· Translate the A.I.S.E. template material & assess the need to fine-tune/adapt text as per local contexts, (if appropriate).

· Present this material to potential local sponsors (e.g. National Ministries of Health, Consumer Organisations) who could possibly “sign” the campaign together with the industry association.

· Print the leaflets in XXXXX copies as per plan proposal
. 

· Inform relevant National Stakeholders as appropriate

· Coordinate with companies in order to send the information to the relevant Trade bodies



On top of the above:

	ACTIVITIES BY NATIONAL ASSOCIATIONS
	ACTIVITIES BY COMPANIES

	- Load the leaflet as a pdf file on the Association website 
- Liaise with the trade in order to possibly distribute the consumer leaflet proactively in supermarkets; or gain space from the trade magazine to place the consumer articles in the free trade magazines.

- Organise (if need be) press release at opportune moment on those changes.
	Consumer goods business:

-Print copies of the leaflet 
-Send the consumer leaflet via direct marketing as/when appropriate
- Brief care-lines so that whenever they speak with consumers on labelling changes, they convey the changes introduced by the Regulation and the leaflet as appropriate.

Possibly, 

- Load the consumer leaflet on the brand websites (and possibly the corporate one too).

- Insert information to consumers in consumer magazines.

- Brief PR departments accordingly

I&I companies:

- Send the leaflet to all customers (e.g. with the Safety Data Sheets)

- Organise briefing of workers on that basis

- Load the leaflet on company websites

- Brief PR departments with the material developed


For more information, please contact the A.I.S.E. Secretariat, Valérie Séjourné, Brussels.

Tel: +32 2 679 62 69; fax: +32 2 679 62 79; e-mail: Valerie.sejourne@aise.eu






