
In the first part of the survey, consumers were asked about their reactions to sustainability as well as their understand-
ing of the topic in relation to the products they  use everyday. Below is a summary of the findings:

For which products are you likely to look for commitment on sustainability and advice when purchasing them ?

Western 
Europe

Eastern 
Europe

Southern 
Europe

UK & IRL Scandinavia

Laundry and cleaning products 70% 77% 77% 57% 65%
Food 70% 81% 79% 67% 69%
Home products (furniture) 50% 61% 64% 48% 48%
Garden and DIY 44% 51% 51% 45% 38%
Clothing and Jewellery 40% 50% 46% 43% 35%
Energy (home) 78% 80% 80% 71% 70%
Transport/mobility 67% 68% 65% 61% 57%

Overall I believe current levels of consumption are high:

Western 
Europe

Eastern 
Europe

Southern 
Europe

UK & IRL Scandinavia

% of people agreeing with this statement 60% 46% 69% 68% 65%

Overall I believe there is enough information available on the sustainability of products:

Western 
Europe

Eastern 
Europe

Southern 
Europe

UK & IRL Scandinavia

% of people agreeing with this statement 29% 33% 25% 22% 18%
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FINDINGS FROM A PAN-EUROPEAN  
CONSUMER SURVEY ON SUSTAINABILITY 
AND WASHING HABITS

SUSTAINABILITY AND SOCIETY

* The data presented in these highlights is A.I.S.E. copyright. Readers may use the data but must always quote the source.  
Note: ‘’Europe’’, in this overview refers to the total 23 countries where the survey was carried out.

In spring 2011, A.I.S.E. commissioned a pan-European survey on consumers’ washing habits in 23 countries. The objective of this exercise 
was to find out about current consumer habits and define potential areas for improvement in the domain of laundry practices. The survey 
covered countries in Western, Southern, Eastern Europe and Scandinavia, with approximately 200 respondents taking part per country 
(exactly 5,249 in total). A similar survey had been carried out in 2008 and where available changes in consumer habits are highlighted*. 

Sustainability for 
consumers is most of 
all about environmental 
standards. Social and 
economic features are 
less crucial.

Environmental aspects 
such as the use of energy 
(69%) and the impact of 
the product on the water 
(63%) are considered most 
relevant with respect to 
products.

Consumers are 
aware that the cur-
rent consumption 
levels are too high.

Sustainability and 
advice is most expected 
from the energy sector, 
food but also from the 
cleaning and mainte-
nance products.



Between 2008 and 2011, improved washing habits have allowed 3474 GWh of energy to be saved. That’s equivalent to 

keeping the street lights in Germany lit for a year!
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LAUNDRY AND SUSTAINABILITY :  
SOME IMPROVEMENT BETWEEN 2008 AND 2011  
BUT MORE CAN STILL BE DONE!

Dosing instructions 
Did you know that 69% 

of consumers indicate 
that they are aware of the 
dosing instructions?

In spite of the fact that consumers 
usually measure the amount of 
detergent they put in the machine, 
60% of consumers dose according 
to the recommendations provided by 
manufacturers.

Wash temperature 
Did you know that 41°C is the average temperature of a 

machine wash in Europe ? (compared to 43°C in 2008)

32% of loads are washed at 30°C or lower  
(compared to 29% in 2008)   
22% are still washed at 60°or above. 

Concentrated 
detergents 

Did you know that  

only 46% 
of consumers are aware and 

convinced about the benefits 
of concentrated detergents ? 

(compared to 43% in 2008)

Small actions can help protect the environment 

There is some good awareness among consumers of the benefits of avoiding underfilling the machine, of carefully 
following the dosing instructions, of washing at low temperatures to lower the impact on the environment when 
doing the laundry, but there is low perceived benefit of buying more compacted / concentrated detergents.

However, people who are convinced that specific choices have an impact on the environment are also more 
willing to make the effort.

Loading of the machine 

Did you know that only 56%  
of washing machine loads in Europe are full ? 
(compared to 49% in 2008)

If all loads were washed full, 715 million litres 
of water a day would be saved, the equivalent 

water used by 5 million people, or a city the size 
of Barcelona!

If everyone who washes at 40°C or higher were to wash 
at 10 degrees less, the energy saved would be equivalent 

to lighting every home in Poland for a year.

Read the label!  
It is important to read the label and to follow 

the dosing instructions.

By developing voluntary actions in sustainable 
production and consumption, industry promotes 

the reduction of the overall impact which laundry 
detergents may have on the environment.  
Consumers can also ‘do their bit’ by using  
concentrated detergents appropriately.
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UK/IRL

Doing the laundry:
N° of washes : 8.0
Average wash temperature : 49.8°C
Washing with a full load : 58% 
Awareness of differences between regular and  
concentrated detergents : 75%

Doing the dishes:

Own a dishwasher : 48%
Use for a week (n° of washes) : 5.0

WESTERN EUROPE

Doing the laundry:

N° of washes: 5.8
Average wash temperature : 43.1°C
Washing at a full load : 61%
Awareness of differences between regular and  
concentrated detergents : 68%

Doing the dishes:

Own a dishwasher : 67%
Use for a week (n° of washes) : 3.8

SCANDINAVIA

Doing the laundry:

N° of washes : 6.3
Average wash temperature : 54.5°C
Washing at a full load : 54%
Awareness of differences between regular and concentrated  
detergents : 59%

Doing the dishes:

Own a dishwasher : 71%
Use for a week (n° of washes) : 4.5

SOUTHERN EUROPE

Doing the laundry:

N° of washes: 6.1
Average wash temperature : 40.1°C
Washing with a full load : 55% 
Awareness of differences between regular and concentrated detergents : 75%

Doing the dishes:

Own a dishwasher : 70%
Use for a week (n° of washes) : 4.2

CENTRAL AND EASTERN EUROPE

Doing the laundry:

N° of washes : 6.1 
Average wash temperature : 44.1°C

Washing with a full load : 44% 
Awareness of differences between  

regular and concentrated detergents : 52%

Doing the dishes:

Own a dishwasher : 34%
Use for a week (n° of washes) : 4.9

WASHING HABITS: VARYING PROFILES ACROSS EUROPE 

IN TOTAL IN EUROPE

35.60 billion laundry loads are done every year. This is equivalent to:
- 2.97 billion washes a month
- 684 million washes a week
- 98 million washes a day

1,100 WASHES STARTED 
EVERY SECOND IN EUROPE !


